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In the matter of:
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COMPLAINT

This complaint charges that the Republican National Committee ("RNC") has knowingly
and willfully violated the law by accepting an in-kind contribution of $1.5 million from a
corporation to pay for 100% of the costs of cable television air time for a party communication.
Further, that corporation is paying these costs largely with a secret contribution from yet another

corporation--a contribution which was specifically earmarked for this illegal purpose.

As set forth in more detail below, the RNC’s "GOP-TV" project plans to produce a
series of partisan programs about its National Convention, to be aired during the Convention on
two cable television networks. The costs of the cable television air time have been paid for
entirely by a corporation, the San Diego Convention and Tourist Bureau (doing business as the
San Diego Convention and Visitors Bureau). This is a blatant violation of the Commission’s
rules requiring that national party committees pay for at least 65% of the costs of partisan
communications with funds meeting the requirements of federal law. The law prohibits

corporate contributions from being used for this share of the costs.
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The Commission’s rules permit separate funds or accounts of government agencies and
municipal corporations to pay for certain Convention expenses. There is no indication of
whether whether the San Diego Convention and Visitors Bureau is a fund or account of a
government agency or municipality. Even if the San Diego Convention and Visitors Bureau
qualifies as such a fund or account, however, the costs of broadcast time for the GOP-TV

program would not be a proper Convention expense.

Further, the San Diego Convention and Visitors Bureau is barred by Commission rules
from accepting corporate contributions earmarked for any Convention activity. In this case, the
San Diego Convention and Visitors Bureau accepted a $1.3 million contribution from Amway
Corporation, a contribution which was soficited by the RNC itself and was specifically
earmarked to buy cable television time for the GOP-TV television programs. Amway had
previously contributed huge sums to the RNC to pay for the costs of the main GOP-TV

operation located at the RNC headquarters in Washington, DC.
STATEMENT OF FACTS

1. Parties

1. The Democratic National Committee ("DNC"}, complainant, is the national committee
of the Democratic Party, as defined in 2 U.S.C. § 431(14), and is a political committee

registered with the Commission. Its address is 430 South Capitol Street, S.E., Washington,
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D.C. 20003.

2. The Republican National Committee ("RNC") , respondent, is the national committee
of the Republican Party, as defined in 2 U.S.C. § 431(14), and is a political committee
registered with the Commission. Its address is 310 1st Street, S.E., Washington, D.C. 20003,

The following allegations are made on information and belief,

II. GOP-TV Programs To be Aired During the Convention

3. GOP-TV is a project of the RNC, in which partisan television programs promoting
the Republican Parfy’s message, leaders and candidates are produced, at facilities located at
RNC headquarters. Attached as Exhibit 1 are articles describing the origin and operation of

GOP-TV.

4. The 1996 Republican National Convention is scheduled to take place from August 12

through August 15, 1996, in San Diego, California.

5. On July 24, 1996, RNC Chairman Haley Barbour announced that GOP-TV would be
producing a series of television programs in the form of the RNC’s own "coverage" of its
National Convention. A copy of Chairman Barbour’s statement and accompanying information

released by the RNC is attached as Exhibit 2.
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6. According to Chairman Barbour, this "coverage" is designed to ensure that "{tjhe
American people have the opportunity to partake in the celebration of Republican ideas and
achievements that will be our convention." (RNC News Release, Exhibit 2, p. 1). Accordingly,
the programs will enable viewers to "hear directly from >the party’s leaders, rising stars and
grass-roots activists.” (Id.). The "reporters" for this so-called "coverage" will three Republican
Members of Congress--Rep. Jennifer Dunn (R-Wash.), Rep. Henry Bonilla (R-Tex.) and Rep.

J.C. Watts (R-Okla.)--and Joe Galli, Chairman of the College Republicans. (Id. at 2).

7. According to Chairman Barbour, in addition to this partisan discussion and
presentation of Convention proceedings, the GOP-TV programs "will introduce viewers to men
and women across America who have put those Republican ideas to work to make their

communities better places to live." (I1d.).

8. The RNC materials indicate that these GOP-TV programs will be broadcast on the
Family Channel, a cable television network, from 9:00 p.m. to 11:00 p.m. EDT each evening
from August 12 through August 14, 1996, and from 9:00 p.m. to 10:00 p.m. EDT on August
16, 1996. An additional GOP-TV program will be broadcast on the USA Network, another
cable television network, from 7:00 a.m. to 7:30 a.m. Eastern and Pacific times each morning
from August 12 through August 16, 1996. ("Unconventional Convention" press release, Exhibit

2).
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II1. Corporate Pavment for Cable Television Time

9. At the July 24 press conference, Chairman Barbour stated that the entire $1.5 million
cost of the cable television time on the Family Channel and USA Network has been paid for the
San Diego Convention and Visitors Bureau. (See RNC News Release, Exhibit 2, and newspaper

articles reporting on the press conference, attached as Exhibit 3).

10. The "San Diego Convention and Visitors Burean" is the trade or assumed name for
the San Diego Convention and Tourist Bureau, a nonprofit mutual benefit corporation
incorporated under the California Nonprofit Mutual Benefit Corporation Law, California
Corporations Code sections 7110 et seq. Attached as Exhibit 4 are the Articles of Incorporation
for the San Diego Convention and Tourist Bureau, as filed with the Secretary of State of
California. Attached as Exhibit 5 is the summary of a filing made by the San Diego Convention
and Tourist Bureau with the lllinois Secretary of State, confirming that "San Diego Convention
and Visitors Bureau" is a trade or assumed name for the San Diego Convention and Tourist

Bureau.

11. The San Diego Convention and Tourist Bureau is not the Host Committee for the
Republican National Convention. There is no evidence of whether it is a separate fund or

account of a government agency or municipality.
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1V. Earmarking of Contribution to San Diego Convention and Tourist Bureau

12. According to press reports, Amway Corporation made a $1.3 million donation to
the San Diego Convention and Visitors Bureau specifically earmarked for payment of the costs
of the cable television time on the Family Channel and USA Network to air the GOP-TV
programs. (Sege articles attached as Exhibit 6). Amway confirmed, in a statement released to
the press on July 25, 1996, that it had made the donation for the specific purpose of funding the
GOP-TV broadcasts "and is proud to be a part of making this important event available to the
American public.” (See "Amway Says it Was Unnamed Donor,"” Washington Post, July 26,

1996, page A8, Exhibit 6).

13. The RNC also confirmed to reporters that it had specifically solicited the Amway
donation to the San Diego Convention and Visitors Bureau. RNC spokeswoman Mary Mead

Crawford stated that;

Lots of people knew that we were planning to do this and lots of people said,
"Gee, is there any way [ can help?” And when the San Diego Convention and
Visitors Bureau decided that they wanted to televise it, we told those people who
were asking us, "You might want to talk to the San Diego Convention and

Visitors Bureay."
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14, Amway Corporation had previously contributed $2.5 million to the RNC to fund the
construction of the television studio for GOP-TV located at RNC headquarters, and for the first
year of GOP-TV’s operation. (See "Leading the Political Communications Race," Washington

Post, April 24, 1995, Exhibit 1, and articles attached as Exhibit 6).

VIOLATIONS OF 1AW

15. By any measure, the GOP-TV programs about the Republican National Convention
are partisan communications sponsored by the RNC. They will be produced by and under the
auspices of GOP-TV, an RNC project. They will be called "GOP-TV’s Coverage of the
Convention." (See Exhibit 2, last page). Their express purpose, according to the RNC’s
chairman, is to communicate to viewers a "celebration of Republican ideas and achievements."
(RNC News Release, attached as Exhibit 2.). The so-called "coverage" will be provided, not
by journalists, but by three Republican Members of Congress and a Republican party official.
(1d.). The programs are designed to enable viewers to "hear directly from the party’s leaders,

rising stars and grass-roots activists." (Id.).
16. Under the Commission’s rules, such communications are generic party activities
which "urge the general public to register, vote or support candidates of a particular party.” 11

C.F.R. § 106.5(a)(2)(iv).

17. National party committees such as the RNC are required to pay at least 65% of the
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costs of such party communications, in presidential election years, from their federal accounts,
11 C.F.R. § 106.5(b)(2)(i). Such federal accounts must consist solely of funds meeting the
prohibitions and limitations of federal law. 11 C.F.R. § 102.5(a)(1)(i). The Federal Election
Campaign Act of 1971, as amended, (the "Act"), and the Commission’s rules, prohibit any
corporate contributions to the federal account of a national political party committee. 2 U.S.C.

§ 441b; 11 C.F.R. § 114.2(b).

18. In Advisory Opinion [995-25, which was requested by the RNC itself, the
Commission considered proposed television advertisements intended to gain popular support for
the Republican position on given legislative measures, "and thereby influence the public’s
positive view of Republicans and their agenda." The Commission ruled that the role of these
advertisements, advocating the party’s legislative agenda, is "one aspect of building or promoting
support for the party;” that the costs of such communications should be characterized as either
administrative or generic voter drive costs under the Commission’s rules; and that such costs
rust therefore be allocated under [i C.F.R. § 106.5(b)(2), requiring, in presidential election

years, 65% payment from the RNC’s federal account. (A.O. 1995-25, pages 4-5).
19. The GOP-TV Convention programs are clearly RNC communications aimed at
"building or promoting support for the party," (A.O. 1995-25). Thus, under that Advisory

Opinion, the costs of these programs must be allocated 65% to the RNC’s federal account.

20. As noted above, the San Diego Convention and Tourist Bureau, doing business
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under the name San Diego Convention and Visitors Bureau, is a corporation. By accepting a
$1.5 million in-kind contribution from a corporation for 100% of the costs of the GOP-TV
broadcasts, the RNC has accepted illegal corporate contributions in violation of 2 U.S.C. §

44la(f), 11 C.F.R. §§ 102.5, 106.5(a) and (b), 110.9(a) and 114.2.

21. Commission rules permit a separate fund or account of a government agency or
municipal corporation to pay for certain Convention expenses. 11 C.F.R. §§ 9008.8(b)(2) and
9008.53. There is no indication of whether the San Diego Convention and Tourist Bureau

qualifies as such a fund or account.

22. Even if the San Diego Convention and Tourist Bureau did so qualify, however, the
costs of the cable television time are not Convention-related expenses for which such a fund
could pay under 11 C.F.R. § 9008.52 and 9008.53. And even if the costs of the cable television
time were a legitimate Convention expense, the Bureau’s funding of the costs of the cable

television time would still be clearly unlawful. The Commission’s rules prohibit such

government agencies and municipal corporations from receiving contributions from corporations
which are earmarked for any particular purpose, that is, contributions which are “solicited or
designated for use in connection with any particular convention, event or activity.” 11 C.F.R.

§ 9008.53(b)(1)(i).

23. In this case, the San Diego Convention and Tourist Bureau received a $1.3 million

contribution from Amway Corporation which was specifically earmarked for purchasing the costs
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of the cable television time for the GOP-TV Convention programs. Thus, the RNC and the
Bureau cannot avail themselves, in any event, of section 9008.53 of the Commission’s

regulations.

24. The RNC'’s violations of the Act and the Commission’s rules were knowing and
willful. The RNC deliberately sclicited a contribution from Amway to the San Diego
Convention and Visitors Bureau, and knowingly arranged for the Bureau to pay for the costs of
the cable television time using these earmarked funds and Bureau’s own corporate funds.

CONCLUSION

For the reasons stated above, the Commission should:

o find reason to believe that the RNC has knowingly and wilfully violated the Act and
the Commission’s regulations, specifically, 2 U.S.C. § 441a(f), 11 C.F.R. §§ 102.5, 106.5(a)
and (b), 110.9(a) and 114.2;

e impose appropriaie civil penalties for such violations; and

® take any other actions necessary to prevent further violations of the law.

10
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1 hereby affirm that to the best of my information and belief the foregoing is true and

correct.
Respectfully submitted,

Democratic National Committee

By: i\)maM\ff \?ﬂ&,np/ﬁ

Donald L. Fowler

National Chair

CITY OF WASHINGTON )

DISTRICT OF COLUMBIA )

Subscribed and sworn to before me, this é day of August, 1996.

Notary Public

My commission expires: M L

11
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Copyright 1995 The Washington Post
The Washington Post

Apnil 24, 1995, Monday, Final Edition
SECTION: A SECTION; Pg. A04
LENGTH: 1013 words
HEADLINE: Leading the Political Communications Race, As Republicans Build On
Electrenic Experience, Democrats Acknowledge a Need to Catch Up
BYLINE: R H. Meiton, Washington Post Staff Writer

BODY:

Lamar Alexander was in Maine. Paul Weyrich was in Detroit. and the star of
the show was far away in rural Georgia. But on that May morning five years ago,
those three Republicans opened a new era in electromic politics with a televised
town meeting that satellites shot to 550 locations around the country.

Today, Alexander has a presidential campaign with one of the most
sophisticated computer operations in the land, down to the laptop model the
candidate himself lugs around. Weyrich presides over a new 24-hour TV network
that during peak times is beamed into 17 million homes. And the host from five
years ago? Rep. Newt Gingrich of Georgia is now speaker of the House, blazing
GOP trails through cyberspace.

Led by Gingrich and a cadre of young computer experts in Washington, national
Republicans are building on their pioneering experiment of 1990, exploiting new
technologies and beating the Democrats in the race to communicate with miflions
of voters, according to leaders of both parties.

Scrambling to catch up, Democrats have just {aunched a new, long-term program
designed to put their electronic outreach on an equal footing with the GOP by
the turn of the century.

“They really are years ahead," said Senate Minority Leader Thomas A. Daschle
(D-S.D.), who is coordinating an effort to upgrade the Democrats' multi-pronged
message machine. "I wouldn't want anybody to think that in 8 matter of months or
one session of Congress we can catch up.”

Although President Clinton's campaign proved quite adept at using technology
to reach voters in the 1992 campaign, Republicans have taken the lead in recent
years by moving aggressively on every communications front. "Blast” faxes that
can reach 300 people in two hours, addresses on the Intemet, satellite speeches
to out-of-town conventions and radio "bridges" that span the country on
fiber-optic cables are just a few of the weapons in the GOP arsenal.

The Republican National Committee, for instance, boasts a $ 1.7 million
television studio in the basement of its Capitol Hill office, funded by a §
2.5 million donation from Amway that also paid for its first year of operation.
RNC Chairman Haley Barbour jokingingly calls the state-of-the-art facibity of
cameras, sets and control rooms "my toys," but the game is deadly serious.

"] came in here with the idea we kad to learn how to take advantage of every
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potential avenue to reach the voters," Barbour said. "The big change is that
the telecommunications revolution has given power (0 the recipient of news. ..
He can hear it unfiltered ”

The RNC uses ts studio to tape a daily, |S-minute news "feed" to 750
television affiliates and news services around the country and to produce a
weekly news magazine show called " Rising Tide" that runs on 2,000 cable
systems The committee has also had an outles for the past 14 months on the
CompuServe on-line service, called "Republican Forum.” which customers have used
100,000 times to download information. The RNC will get its first address on the
Internet in three weeks, officials said.

Last year, the electronic nerve center enabled Republican congressional
candidates to tape radio and TV interviews for hometown stations and provided a
platform this year for Gingrich and his licutenants to help maintain momentum
for passage of their "Contract With America" legislative agenda.

Gingrich has long been his party's leader in understanding the partisan
possibilities of emerging technologies. He devised the teleconference in 1950
and as chairman of GOPAC, a national political action committee, spent $ 750,000
to produce it. Jeffrey A Eisenach, a Gingrich protege who was in the control
booth in Georgia that day, recalled that Gingrich and others felt they were on
the verge of something big.

"I don't think anybody at that point understood the Internet or understood
the connected computing and that whole piece of it,"” Eisenach said. "But in
termns of the use of satellite television as a mass organizing tool, we
definitely understood that. And in terms of the broader sense of having explored
using technology to get the message out, there was a pretty clear understanding
that we had pioneered something that was new and important.”

Gingrich has taken advantaps of every medium he can find, "narrowcasting” his
messages to small industry and voter groups and reaching far larger audiences
through radio. His speeches are available on cabie television, videocassettes
and audiotapes, and in many of those he tells listeners how to reach him by
maul, fax and CompuServe,

"We try to use every rung of the ladder." said Tony Blankley, Gingrich's
press secretary.

Leaders of both parties say that as vital as the technology may be, the
substance of one’s message is still most important. There is also some agreement
that Republicans have had a clearer message and done a better job of
evordinating to transmit it.

Daschle, who has created a Technology and Communications Committee as part of
the Senate's Democratic leadership, said one of his priorities is to coordinate

the party's different messengers as the Republicans have. On several accasions
under Barbour, the GOP has shown a skill for weaving together its political

message, legislative strategy and fund-raising appeals; Daschle said Democratic
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entities -- the White House, the national commitlee, members of Congress and
their respective campaign organizations -- must also pull together.

"We haven't organized ourselves," he said. "We can learn from things they're
doing."

Daschie met this week in California with Silicon Graphics, an electronics
industry leader, and is preparing a budget for a communications infrastructure
to rival the RNC's, The Democrats' studio in Washington hasn't changed in 15
years, he observed.

"It might cost $ 50 million between now and the end of the decade to get it
up and running,” Daschle said. "We've come to the realization that if we don't
do it, we're never going to be able to compete [t's inevitable, or equally
inevitable that we won't win."

LANGUAGE: ENGLISH
LOAD-DATE: April 24, 1995

rFees
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Copyright 1995 Chicago Tribune Company
Chicago Tribune
November 20, 1995 Monday, NORTH SPORTS FINAL EDITION

SECTION: TEMPO, Pg. 7, ZONE.: C; Television.
LENGTH: 655 words
HEADLINE: BROADCAST VIEWS;
GOP-TV LOOKS TO 'TALK TO THE TROOPS,’ GET OUT THE REPUBLICAN MESSAGE
BYLINE: By Stephen Seplow, Knight-Ridder/Tribune.
DATELINE: WASHINGTON

BODY:

The House of Representatives had barely completed voting earlier this month
on its sweeping proposal to balance the budget and cut the growth in Medicare
expenditures when Rep. Bob Franks (R-N.J.) hustled to a television interview
about the bill.

Franks, s member of the Budget Committee, was not going to appear with Peter
Jennings or Dan Rather. Nope, he was going to be interviewed by an anchor few
have heard of And he was glad to do it. "I'm trying to do something for the
cause," he said.

The anchor was Haley Barbour, chairman of the Republican National
Commitiee. The show: " Rising Tide. "

Unlike the usual news shows, this one is really a piece of propaganda with a
very partisan mission: To promote the Republican Party and keep the faithful
enthusiastic. And it is available in 55 million households through various cable
systems.

* Rising Tide" is one of three ways that the Republican Party is sending out
its message to America on GOP-TV, a 2-year-old opesation with a new $2 million
studio at Republican National Headquarters on Capitol Hill. There is no
comparable Democratic cffort,

"We leapfrog the networks,” said Barbour, 47, an affable, moon-faced
Mississippian. "We leapfrog the media elites, and we talk directly to people. .
. . We have created 8 mechanism for people to get their information unfiltered.
Part of our whole deal is to take technology and use it to involve people in

our party.

Barbour's show, the "Monday Night Football” of GOP-TV, is smartly designed
to look like any other news-and-interview show, with well-produced quasi-news
reports from around the country about Republican achievements, a six-minute GOP
news review, and calls from viewers,

Typical of the "news reports" was a recent piece on Montana and its governor,
Marc Racicot. "The character of the average Montanan," said "reporter” David

Thibault, is “a rugged individualist, who lives clean, works hard and believes
government serves best that serves least.” Thibault went on to reter 10

"Clinton's 2nvironmental war on the West.”
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The party pays to have the show put on. although in some cases it has found
independent sponsors. Despite the program's mimicry of standard news and
interview formats, the GOP-TV logo at the bottom of the screen and a "GOP-TV"
banner behind Barbour proclaim the show's intentions.

The houtlong program is shot Thursday evenings and made available via
satellite.

With the revolution in commwnication technology, Barbour said, "the viewer
chooses what he ur she wants to see.

"We created GOP-TV knowing that there was a technological opportunity and
thinking that this was a way to talk to our own troops. If we had a high-quality
production, we would start winning viewerstup out of the general public. Even if
it was just a way to talk directly to our own troops, it was a huge plus."

One official at Democratic National Headquarters whose job is to help sell
his party said" "They are completely message driven. They know what they wani to
do, and they do a good job. It's slickly put together.”

In addition to the Barbour show, GOP-TV has two camera crews covening
Republican news conferences and roaming the capital to create a daily 15-minute
"news feed” that is sent out on satellite at 2:50 p.m. and is available to
virtually any station in the country.

A station may use any portion of the feed; most look for opportunities to
show their Jocal congressmen.

"Qur target is the smallest 100 markets" that cannot afford reporters in
Washington, said Patrice Geraghty, executive producer of GOP-TV, who was hired
away from Fox News in 1993 to build the Republican television network.

The third application of GOP-TV comes when Republican congressmen make use of
its studios to do "ive at 5" interviews with their hometown stations. The
legislators pay about $250 for a 1 5-minute window, enough time to be queried by
three stations.

GRAPHIC: PHOTOPHOTO: Haley Barbour, chairman of the Republican National
Committee, hosts & program on GOP-TV. Reuters photo

LANGUAGE: ENGLISH
LOAD-DATE. Navember 20. 1995



i

LN
3

g

EXHIBIT 2




Q7 2596 @8:19

Haley Barbour Evelyn W, McPhail
Chairenan Co-Chajrman
FOR IMMEDIATE RELEASE CONTACT: Mary Mesd Crawford
July 24, 1956 (202) 863-8550

1996 REPUBLICAN NATIONAL CONVENTION TO TELEVISE COVERAGE
Statemment by Republicar Nations! Committee Chairmsen Haley Barbour

The stakes of this year's elections are enormous.  Americans will choose between
two very different directions for our country. They will decide whether we push power
and money away from Washington, D.C., and back to the people in their states and

" communities, or whether we remain mired in the big-goverament status guo, where
tureaucrats decide how to spend more and more of the hard-earned money of working
families.

With stakes this high, it’s crucial that the American people be well-informed
o about each party’s vision for the country, and that they be armed with the facts.

To that end, we bave iaunched a history-making cffort, offering families corst to
coast in-depth, extensive cuverage and 8 true insider’s view of owr national convention in
San Diege by televising it owrscives. ‘We want our conventicn to be participatory, to
connect with the country by invelving and reaching many more people than just those
gathered inside the convention hall in San Diego. We want to be sure the American
people have the opportunity to partake in the celebration of Republican ideas and
achievements that wili be our convention. We want to cffer the American people this
opportunity 1o learn more about the Republican Party and HBob Dole — and where we
would lead the country.

The 1996 Republican National Convention will be the unconventional convention
- 8 festival of Republican ideas presented in shorter and fewer speeches, drawing on
technology (o involve and highlight people beyond the wails of t» convention hall.
Produced by the Convention Committee on Arrangements and brvugin (0 viewers by the
San Diego Convention and Visitors Bureaw , our coverage will be as unconventional as
the convention itsclf.

For viewezs who want it “siraight from the horse’s mouth” rather than interpreted
and analyzed for them, our convention coverage is the answer. Viewers will hear direcily
from the pasty’s leaders, rising stars and grass-roois activists, as well as from many of the
people who help make San Diego a spectacular hust for this historic convention. Our
convention will be issug-oriented, focused on a discussion of the issues most inportant 10
the Amegican people, and our coverage will bring that discussion into millions of
households across the country.

i FIOT e
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As part of our unconventional coverage, viewers will be introduced to our
celebration of Republican ideas and achievements by some of the leaders bebind those
idees. | am delighted to bave with us today some of the outstanding leaders in our party
who will play an active role in our coverage as our own broadcast taleat:
Congresswoman Jeonifer Dunn from the great state of Washington, Congressman J.C.
Watts of Oklahoma, Congressman Henry Bonills of Texas, and Joe Galli, chairman of the
College Republicans. Now, this is a broadcast team any petwork would eavy!

These lcaders bring a unigue credibility to the task of reporting on the Republican
convention. Not only are they knowledgeable abowt the ideas our convention will
showcase — Jennifer, J.C. and Henyy have been directly involved in developing those
ideas and proving they work! They won't be addressing the concerns of families from
the removed perspective of a reporter who lives in Washington or New York - they'li
taik about them from their hometown perspectives. As the leader of our nationwide
network of College Republicans, Joe Galli can speak from first-hand experience about the
challenges confronting our nation's young people and encoursge greatey involvement in
the electoral process mnong our newest voreTs.

Of cowrse, another pius for viewers of our coverage is our unlimited access, which
will allow us 1o offer viewers an unprecedented insider’s perspective. In addition to
gavel-to-gavel coverage of the festival of Republican ideas being featured in the
convention hall, our convention coverage will introduce viewers to men and women
across America who have put those Republican idess to work to make their communities
better places to live.

We want 1o take cvery step to make the viewer fezl part of our convention, and
introducing them to the city of San Diego is an umportent pari of that. Through our
coverage, viewers wili see much more than the convention hall. We’ll take them around
the city, introduce them to some of the people who make San Diego tick, and expose
them to the sights and sounds of our wonderful host city, the First Great City of the 21t
Century.

Our coverage will bring the convention into the homes of millions of Americans
across the country. [t will be aired on two “must-carry” cable chanpels, The Family
Channel and USA Network, which means it will be availzbie in every American
houschold with cable television; about 635 mullion.

Every evening, August 12-185, at 9:00 p.m. Eastern time, we will begin live
coverage of the convention, as it unfolds. Viewers can tune into The Family Channel for
gavel-to-gavel coverage untii 11:00 p.m. Monday through Wednesday. On the closing
night of the convention, August 15th, we'll broadeast from 8:00 Eastern time until
midnight. Onp Friday, August 16th, we'll broadcast one hour of wrap-up coverage, from
9.10 p.m. Eastera time. The nightly convention coverage also will be broadcast live on
NewsTealk Television's Open Forum program.

- Rore—
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Every moming from 7:0G-7:30 a.m. in the Eustern end Pacific time zones, our
Sunrise convention coverage will be broadcast on USA Network, the highest-raied cable
network for six years running. Coverage will include 5 recap of copvention proceedings
from the night before, as well as a look ahead to that night’s highlights.

Traditionally, the parties’ national nominating conventions have been the key
opportunity for the American peopie to begin the process of making & well-informed
choice. Through our convention coverage this year, we want to expand that opportunity
by providing very direct access to our party’s leaders and very extensive discussions of
owr party’s ideas to Americans coasi-to-coast.

#4
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The 1996 Republican National Conveation
presents

The Unconventional Convention

‘n The Republican National Convention will make history August 12-186, offering the
American people an insider’s view of the convention through extensive nationwide
& television coverage.

Unconventional coverage

The 1996 Republican National Conrvention promises to be an unconventional convention.
Produced by the Convention Committee on Arrangements and brought 10 viewers by the
San Diego Convention and Visitors Bureau, the convention’s coverage will be as

= unconventional as the convention itself.

For viewers who want it “straight from the horse’s mouth” rather than interpreted and
analyzed for them by “expert” inside-the-beltway political pundits, the convention’s
coverage is the answer. Viewers will hear directly from the party’s leaders, rising stars
and grass-roots activists, as well as from many of the people who help make San Diego 3
premier host for this historic convention.

Party leaders such as RNC Chairman Haley Barbour and U.S. Reps. Jermifer Dunn, J.C.
Watts and Henry Bonilla will serve as “reporters,” introducing viewers io the ideas being
showcased through the convention, and the people behind those ideas in communities
across the couniry.

Unconventional accees

Unlimited access to corvention participeats and facilities will offer viewers an
unprecedented insider’s perspective. In addition to gavel-to-gavel coverage of the
“festival of Republican ideas™ being featured in the convention hall, the convention’s
coverage will introduce viewers to men and women across America who have put those
Republican ideas to work to make their comumunities betier places to live.

Unconventional connection

The convention’s coverage will be aired on two “must-carry” cable channels, The Famity
Channe] and USA Netwark, bringing the convention into every American houschold with
cable television - that’s 65 million househoids.
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Every evening at 2:00 p.m. EDT, the convention will begin its live coverage, as the
convention unfolds. Viewers can tune into The Family Channel, the highly-rated family-
oriented entertainment network, for gavel-to-gavel coverage until 11:00 p.m. Monday
through Wednesday, August 12-14. On the final night of the convention, August 15,
Unconventioral Conventien coverage wili be broadeast from 8:00 p.m. Eastern time 1o
midnight. On Friday, August 16, the convention will broadcast sne hour of wrap-up
coverage, from 9:00-10:00 p.m. Eastern time. The nightly convention coversge alsa will
be broadcast live on NewsTalk Television's Open Forwm program.

Every morning, August 12-16, from 7:00-7:30 a.m. Eastern and Pacific times, the
convention’s Sunrise coverage will be broadcast on USA Network, the highest-rated
cable network for six years running, Coverage will include a recap of convention
proceedings from the night before, as weil as a look ahead to that night’s highlights.

To find out what channel 1o tune to in your local viewing area, call 1-800-GOP-NEWS.
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HALEY BARBOUR PRESS CONFERENCE

CONTACT: SALLY GOULD -- phoue (202) 479-5109
Date: July 24, 1996
Location: RNC Congressional Club

Speosored By: RNC

Political Leadess Present: Haley Barbour, Reps Henry Bonilla, Jennifer Dunn, J.C. Waits
- angd Joe Galli of the College Republicans.

Press conference gave details on planned GOP TV coverage of their convention;

= PRIMETIME: Family Channel
e 9-11pm Mon-Wed;
8pm-midnight Thursday;

9-10 Friday

Cost: $1.3 million.

MORNING: USA
7-7:30am each day
Cost: $125,000

[Live on Newstalk TV-- 3110,000]

ALL AIRTIME IS BEING PAID FOR BY THE SAN DIEGO VISITORS BUREAU, NOT
THE RNC OR THE COMMITTEE ON ARRANGEMENTS. Cost of coverage production
will be shared.

Barbour stressed that airtime is being provided at standard rates, but admits the Family
Channel was the only cable channel willing to sell its primetime. The RNC approached all of
the ‘must-carry’ cable stations to ask to buy the primetime coverage, but were umed down.

2 promo spots were previewed: one for USA, one for the Family channel. Both showed shots
of San Diego, and were not distinctively partisan.

Convention will be covered by a GOP reporting team -- Bonilla, Dunn, Watts and Galli -- who
will be on the floor interviewing grassroots party workers. The 4 will be responsible for
providing an “ynfillered message” to viewers.
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Sa why not just C-Span?

According to Barbour, C-Span has historically had a policy of not showing video created by .
someone else. And a lot of the convention will be via outside video being shown in the

convention hall.

OTHER NOTES
© Buchanan has been invited to the convention, but program decisions have not yet been
made. :
¢ Convention will be issue-oriented. Issues Barbour specifically mentioned; Welfare-
Wisconsin plans; taxes; drugs.
® RNC wil! have a presence in Chicago, at the usual level. They are not pianning to disrupt or
protest (as are the unions and certain homosexual organizations in San Diego).
& Networks will have the access in San Diego that they are usually allowed in conventions.
But GOP team will have better access,
e Barbour has nothing to say about VP choice.

® Platform committee proceedings will not be covered on USA or the Family Channel, but
will be covered by normal GOP-TV.

Attachments:
Jupe, available on request.
Moerigls,: see attached releases

g
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GOP-TV's COVERAGE OF THE
1996 REPUBLICAN NATIONAL CONVENTION
LIVE FROM SAN DIEGO, CALIFORNIA ON
THE FAMILY CHANNEL AND USA NETWORK
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GOP Will Broadeast Iis Convention on Family Channel *. =~ i

a » . . . - . m“ — 31 » _o ‘ l— ~ :
0 elist Robertson o Air e in 11 Hours of Prime Time _ of the GOP-TV deal, “By that recky:
Cable Station Owned by Blevang obe . Air Coverage i of Prime | Lqm |
N -4 time on ABC, which is cemed
erage ca the Family Chancel Rob:  brosdeast ts own convesstion cover- the hours that the Family Chanre) because {Disney Chairman] M.
_.gﬁiﬂwki NN\ ertaon and his son Timothy hold 5 age because b was “concerned” that normally broadcasts reruns of R Mﬂm_mgm-zwgﬂgrﬁ%u
- - controlling interest in Intermational  network coversge would be imited  cue 911 and the 700 Club, the dai the Democratic Party,” he sald,
@ The Republican Party is plansing  Family Entertainment, which owns to prime time. television show fosted by Robert- “That's juat a silly partisan srgament,.
, i broadcast its own prime-time cov-  the channel. Robertson i also the “Now they can tune iz the Family  son. .
erage of the GOP convention next  founder of the Christian Coalition, Channed end see the full convention,”  Some Robertzon OPIONENtS WerE  groymy e L
month on televangelist Pat Robert-  the grass-roots conservative organi- Manafost said *It's going to be an- criticat of the GOP"s decision 1o bay Barbour s acheduied to detal i’
son's Family Channel, acconding to  zation that has become a powerful  other network oovering the conven- time on the Family Channel. L+ GOPs plans for convention coveds
convention planners and Family force in Republican politics, tiod but coveriag the full copvention, “It's just wrong that the Republ 500 ¢t o news conference today, O
Channel officials, Paul Mazafort, in charge of con-  Our stalwart supporters will watch  cans Would rely on a TV statioh lespie said the RNC is not peying fo*'
The sources said the Republicans'  vention plenning, said Republican  and maybe: some of the wwing peo-  owmed by Pat Robertson to get theit she atfort but declined to say what it
television operation, called GOP-TV,  Nationsl Gommittee Chairman Hal-  ple.” ut,” 52 it is bei :
will air 11 hours of convention cov- ey Barbour decided the party should The programming will rup dyring  the Interfuith Allitnck, a group that Anne Gavin, director of conuimice"
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stream Republicans, this seems b ' from 940 31 p.n. on the Ezgt Cosst .
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Matthew Freeman, research di- convention, 8 to midnight the fourth .
rector of People for the American agneamssimgﬁa
Way, said the decision 1o purchese ‘might after, said u Family -
time on the Family Channel wss 3 porkeman, It will feature Barbour
e : 8, i

vepjent that the money is going to ' Yen subscribors Scrose the countip.™
be flowing to the business side of a the Family Channel is the §1th-darp”
political emplre that is entirely sup- | gst calle network in the COUREY, BG-
pottive of their cause, Some of tinse | cording to the Naticaa! Csble Tele-
profits zre going to end up back iy || vision Associaticn, ‘ .
Pat Robertson's pocket, { presume, '|  Tha GOP i eleo buying Eun.ﬁ*
and in turn will end up in the Chris- | the USA Metwork from 7 %0 7: o ¢
tian Coalition working to help sap’ | a.m. five days the week of ihe cog;
port their candidates, It's meney go- _ § vention, according to USA Netw i .
ing in one big circle and along the ' { sgokesman Dan Martinsen, The net-

way they get their message out to 2 1+ work's regular programming during
sympathetic audience,” " that time slot is the “Cartoon Ex-
Tele-Communications Ink., the cas ' press.” \
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stake in the Family Channel, has also \Q \L% 4
been a major GOP donor. It gave ’

$250,000 this year to the Republi~

can Nationa) Commiltee, . .




Firm Gives $1.3 Million for GOP Convention Broadeast

Ruth Marcus Republican Natiopal Commitiee When contacted by a reporier, o
Fig&:ﬂn ]  Chalrmaz Haley Barbowr came up  spokesman for the texpayer-funded
with the ides of tha party producing  vizitors bureas ssid it bad been ap-
An unnamed corporate donor has its owm oonvention coverage it order  proached by 1 corporation, which he
pit up $1.3 million to heip the Re-  to got ite message oot unfiitered™ and  doclined o name, before Barbour's
publican Perty broedcast coversge i have more cxisnadve coverage thaa  anuouncerment and given $1.3 mil-
of its convention next month on  the petworks will provids. Eon to pay for the broadcast.
Christisn Coalition foundey Pat Rob- M anncunced yesterfiow that the  Sal Gizmetta, vice president of
exivou's Family Chianned, $1.5 millon coat of buying five nights  community relations for the bureau,
Democrsiic Party lwyers yester-  of air time oo the Farsly Chanoeland  8aid the donor campany was 20t in a
day chalienged the arvangement, say-  NewsTafk Television, 28 well as 3 bospitafity-refated business but has 2
ing it appears to violste federa) elec- ggggacm» “presence” in San Diego. He said the
o iew prrohibiting corporations from  Netwuek, wae bedng paid ot by the  donor was not salicited.
paying for party commumications. Re-  Republican Pasty but by the Sap Dis-  Giametia described the program-
publican offichly sald the plania legal. o Convention and Vistoss Burean, fhes GOP, A%, Col.1

Tz Wastpec1ox Post
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CAMPAIGN '96

Democrats Challenge Firm’s Funding of GOP Convention Broadcast |

GOP, From Al

ming as a “gignt infomercial” for San
Diego and caid bureay lawyers hag
determined that having it pay for the
air time was legal. He said the cor-
porate contribation would eventualfy
be feported to the Federal Election
Commission.

But Democratic election lawyers
_Bs&znn_w questioned the plan.

*T've got 2 big problem with that,”

aaid Joseph Sandler, general counsel
of the Democratic National Commit-
tea,

Tha visitors bureau, he zaid,
, “like any other corporation. They're

[

not permitted to pay outright for
party communications. § jat don't
see the theary under which ihey
could do it any more than we could
go 1o the Washingtoo, D.C., visitors
burean and eay, ‘Put oo this com-
mercial for us.’ | don't see the theo-
ry that this is not an outright ifegal
Sgnogo: party com-
municatian.”

After lesmning that the enterprise
was being funded with a corposate
contributios, Sandler s2id, “The fact

tion buresu] only emphasizes the
vazoamcn pature of this® .

David Norcecas, RNC general
counsel, said it wes fegitimate for
the visitors burezu to spend the
maoney to promote ils dty. “One of
Enﬁﬁnaﬁmcﬂwﬁms»o!ng

nvention on the aiv,” he said,
..am e heppy, the ciuse of free elec-
total discourse vught to be enhanced
and San Dizgo gets 2 great opporiv-
nity to sell themeelves.”

Barhour, unveiling the novad plan
to have the GOP broadcast its own
prime-time coverage R the coaven-
tion, eaid the party'a convention
conyuitte: will pay Mmoot of the cost
of producing the programsing.

The broadeasts, featuring com-

mentary and “reporting” by mem-
hers of Congress and others, will air
nightly on the Family Channel,
whose moajority cwners are Roberi-
son and his family, and on NewsTalk
Tetevision, The GOP also is produc-
ing s hsif-howr of convention pro-
gramming o air each moming on
the USA Network,

“We're not claiming to be a net-
work,” Barbour said, “We're very
upfront about the fact that this is the
Republican convention televising it-
self” He described the effort as a
“colebration of Republican ideas and
achievements.”

He mid the Family Channel was

the only major cable system willing
to sell such extensive prime-time air
time. A Family Channel spokeswom-
an said the cable network offered 2
similar arrangement fo the Demo-
crats, who have no plans 10 provide
their own broadcast,

mﬁgﬁ said the overall effort wil
coat “several” million dollars, The
party's convention committee re-
ceives $12 millien in gublic funding.

The San Diego Convention and
Visitors Buresu is 2 nonprofit corpo-
ration with 2n annual budget of 9.4
million;, moat of which comes from
the city’s hotel tax, according to
spokeswoman Aone North,

-+ . wanis “unfilieved” GOP masiage



Family Channel to show GOP gavel-to-gavel

By Stephen Seplow E.

INQUIRER STAFY WRITER

Determined to presert next
month's Republican convention di-
rectly to the public — without anal-
ysis from David Brinkicy or inter-
pretaticn from Dan Rather — the
Republicen Natlonal Commitice has
reached agreement with the Family
Channel for gavel-to-gavel cover-
age.

“For viewers who want it siraight
from the horse's mouth rather than
interpreted and analyzed for them,
our convention coversge is the an-
swer,” Republican National Chair-
man Haley Barbour said ycesterday
fn ennouncing (he arrangement
with the cabie station.

“This will be unfiitered,” added
Mary Mcad Crawford, press secre-
tary for the RNC. “Then it's up to
she viewers 1o decide. They can
draw their own conclusions.™

For the Family Channel, the con-
vention, to be held in San Diego
Aug. 1215, i5 being treated &s one
long ad, with time being sold 10 a
spansor — the Republican Pariy —
to use as it wishes.

The time is actually being paid for
by the San iMego Convention and
Visitors Bureeau 8s s way to promote
tie city.

“We'll show the parties, the zoo,
the waterfront, snd we'll be able 0
show off San Dicgo that way,” said
Reint Reinders, head of the bureau.

Reinders said the bureau was pay-
ing $1.3 million to sponsor the cov-
erage [rom 9 io 11 p.m. Eastern time
on cach of the first tliree nights of
the convention and from 8 p.m. to
midnight on the final night.

The bureau is also paying $125,000
to the USA Network for a daily
morning shaw from 7 to 7:30 that
will review the events of the previ-

ous evening and preview what's 1o
come.

Reinders said San Diego corpora-
tions and businesses were under-
writing the expense. "This is ati
within the confines of eleclion
laws,” he said. "We researched this
at length.”

The Family Channel, owned by
Pat Robertson and run by his son,
Tim, normally shows Rescue 911 ai 9
p.m. and Robertson’s 700 Club at 10
p.m. Roberison, a 1988 GOP proesi-
dential candidate and founder of
the Christian Coalition, agreed 1 be
preempted, said Diane Linen Pow.
ell, the Femily Channel's vice presi-
dent far corporate communications.

Powell and Dan  Martinsen,
spokesman for USA Neiwork, hoth
said that comparable time would he
made available 1o the Demacrals if
they want it for their Aug. 26-29 con-
venlion in Chicago.

Both the Famiiy Channel and the
USA Network are available in every
home wilh cable, about 65 million.

The Repubfican National Comit-
tee, like the relevision networks,
will have a TV booth in the conven-
tinn hall. s coverage will be hosied
by U.S. Reps. J.C. Watts of Oklahoma,
Jennifer Dunn of Washinglon and
Henry Donilla of Texas.

The coverage, in eddition to the
speeches and videos al the coaven-
tion and discussion of the issues,
will include interviews with dele.
gates. Al the reporting will be done
by party ofiicials or aclivists.

C-3pan alse announced yesterday
that it weuld provide gavelto-gavel
coverage of both partly conventions.
The majur broadeast networks all
say their coverage plans sre flexi-
ble. bui nane is planning gavel-to-
gavel coverage.
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GOP Buys
‘Time on Cable
to Showcase

[ts Convention

u Television: San Diego
Convention and Visitors Bureau
will pay $1.5 million for air time
on Family Channel and USA
Network.

By ELEANOR RANDOLPH 8’0

TIMES STAFF WRITER

ASHINGTON-—-Fed up with

E;i; dwindling network coverage of

the political conventions. the
Republican Party announced Wednesday it
will air its San Diego gathering next month
on televangelist Pat Robertson’s Family
Channe!l 1o show it “straight {rom the
horse’s mouth.”

Republican National Committee Chair-
man Haley Barbour told reporters that
along with using the Family Channel to
provide an “unfiltered” version of the
GOP's Aug. 12-15 convenuon, time has
been purchased on the USA Network eable
channezl for mormmng previews of each
night's events.

The 515 millien in television air time.
which Barbour said was purchased at stan-
dard rates. will be paxd for by the San Dhego
Convention and Visitors Bureau. Barbour
said the bureau believes the telecasts will
help promote San Diego.

Production and other related costs will be
shared by the city's convention bureau and
the GOP convention committee, he said.

“Qur mission is tc let people see the con-
vention unfiltered,” Barbour added, noting
that political news is “interpreted and ana-
lyzed"” by the regular media.

The Republican use of the wwo cable
channels comes at a ttme when the non-
cable networks are scaling back their live
coverage of political conventions. Howev-
er. Viewers wanung to see the conventions
still wiil be offered hours of coverage on
other channels~—C-SPAN, MSNBC and
CANN all will have extended coverage of the
weeklong festivities.

THURSDAY, JULY 25, 1996
— Such coverage appears at this point to be

enough for the Democrats, who meet in
Chicags Aug. 26-29 to renomunate Presi-
dent Clinton. A spokesperson for the Dem-
ocratic Natiopal Committee said Wednes-
day that the Party has no plans to buy extra
time because “we think that the convention
will be adequately covered by the press.”

Barbour said a major reason for the
Republican degire for additional coverage is
that some of the all-news channels even
refuse to air long videos that increasingly
are part of the convention programs, argu-
ing that such productions are really
extended political advertisements,

The convention coverage on the Family
Channel would use GOP leaders as broad-
casters. They are to include Reps. Jennifer
Dunn of Washingion state, J.C. Watts of
Oklahema and Henry Banilla of Texas, as
well as Joe Galli, chairman of the College
Republicans.

“Instead of having Eric Engberg [the
CBS political commentator|, you're going to
have Joe Galli. Instead of having Katie
Couric [of NBC's “Teday” show], you'll
have Jennifer Dunn. Instead of having
Bryant Gumbel [also “Today”], you'll have
J.C. Watts, and instead of having Dan
Rather {CBS News anchor], you'll have
Henry Bonilla,” Bonilla said.

Barbour said these Republicans “won't
be addressing the concerns of families
from the removed perspective of a reporter
who lives in Washington or New York—
they'll talk about them from their home-
LOWn perspective.”

There will be some aspects of the con-
vention that might be missing from the
GOP's take on its palitical extravaganza,
such as news conferences from those pro-
LeSUNE cUtside the convention site.

Details on a potential platform fight on
abortion rights the week before the actual
convention also isn't likely to appear on the
GOP's show, Barbour acknowledged.

Republicans have sajd in recent days that
they hope to turn their convention into a
television spectacular, "a political variety
show.” as one GOP source put it. No
speeches will be longer than 10 minutes,
except for those by the nominees for presi-
dent and vice president.

Barbeur said that it was hard to deter-
mine how many viewers the convention
would actually draw among the 65 million
households that have access to Family
Channel and USA cable. But he said the
Republicans planned an advertising biitz to
alert viewers aboul their version of the
convention.

“We're telling people. don't get snook-
ered by the networks,” he said. “Get it
straight from the horse’s mouth.”
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. undersigned, constituting the peresss authorized co oxaemta
 the articles of Itecrporarion of SAN DIEGO caw&mou AND.
 IOURIST BYREAU, have executed thigse Arzicles of Inenrporatien

this _Z__ day of m, 195k

YTATS CF ﬂlLIFCRNIA?

b2o

County of %an me;ai

On tais z gay of QC% 1955, vefore we,
\

HARIGRIE L ; 2 Uotury Pubiie in ang Jor satd

- Couaty and Stavd, residing tearein, duly ceemissioned &nd
swern, peroonally appeared KaNLZlk 4. RAIRME, President,

and AZGGIS C. JENSEN, Secratary, of SA3 DIE0hL CUNY: x'z'.wﬂ

ARND TCURIST BURBAL, kncown to e to be the peraons describ&d
in apd whose npzes are subgoribad ta Lhe Eoragoing instzu~
zent, and saey ﬁ&&ﬂbdlﬂdbﬂﬁ 0 me that they sxetuted tha szme.
N WITNESS dhEHBOP, I have Bersucto’ et my hand aad
affixed ay efrieial Lol &5 wy office in gasd éounsx ond
State the A&y and year in this cwrsizicaue fivse sbove
Hritcon.

Ww Wu Io&w: B love
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ALZ1B4YAT

STATE CP C4aLIFORNIA
County of San Diego

we, the undarsigned, hereby alfirm tha® 84N JIHGO
CONVENTION AND TLURIST BURSAU, an unincorporsted ¢2sesie-
tion, zae duly authorized the incorporasion of mald

R

zs5o0cldtiag, and hes suthorised the undersigsed, as ity

officers, to execute the said Arsieles of Incorporsiion.
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18T DOCEMENT of Level 1 printed in L format.

*#+THIS DATA IS FOR INFORMATION PURPOSES ONLY. CERTIFICATION CAN ONLY BE
OBTAINED THROUGH THE OFFICE OF THE ILLINOCIS SECRETARY OF STATE *#%

ILLINOIS SECRETARY OF STATE, CORPORATE RECORD
NAME: SAN DIEGO CONVENTION AND TOURIST BUREAU
TYPE: NOT-FOR-PROFIT CORPORATION
STATUS: GOOD STANDING
NCTE: Failure to timely file an annual report or pay franchise
taxes may adversely affect a corporation’s status. Reviaw the
; "CURRENT TAX YEAR'" information in the ANNUAL REPORT segment below.
. DURATION: PERPETUAL
. ANNIVERSARY MONTH: MAY
DATE OF INCORPORATICN/QUALIFICATION: 05/21/1991
- STATE OF INCORPORATION: CALIFORNIA
.- REGISTERED AGENT: ANGELA RANATI.J
i REGISTERED QFFICE: 625 N MICHIGAN AVE STE 529
CHICAGO, ILL 6061%-3108
CODK COUNTY

LAST CHANGE IN REGISTERED AGENT: 04/21/94

ANNUAL-REPORT : PREVIOUS TaX YEAR  CURRENT TAX YEAR
1985 1986
DATE ANNUAL REPORT FORM MAILED ,
TO CORPORATION: 03/11/95 03/15/96

DUE DATE OF ANNUAL REPORT: 05/01/95 05/01/98
DATE ANNUAL REPORT FILED: 04/28/85
DATE FRANCHISE TAX PAID: 04/28/95
DATE DELINQUENCY NOTICE MAILED: 06/15/96
TaAX FACTOR: 0.000000 0.000000
TAX AMOUNT PAID: $ 0.00 $ 0.00
ANNUAL REPORT -CAPITAL: $ 0.00 $ 0.00
ILLINQIS CAPITAL: $ 0.00 $ 0.00

ASSUMED-NAME: SAN DIEGO CONVENTION & VISITORS BUREAU
TYPE: NQT-FOR-FROFIT ASSUMED
EFFECTIVE: 05/21/51
LAST RENEWAL: 1985

HISTORY: REGULATED BY ILLINOIS COMMERCE COMMISSION: NO

PURPCSE: CIVIC OR PATRIOTIC

80" d oL ¥4 er:pl 96.32 NAT
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ILLINO SECRETARY OF STATE, CORPQ +TE RECORD

-

CORPORATION NUMBER: 56396926

CURRENT CAPITAL AND STOCK INFORMATION:
TAX CAPITAL: § 0.00
TOTAL CAPITAL: $ 0.00

CALL LEXIS DOCUMENT SERVICES FOR ALL YOUR CORPORATE NEEDS. 800-634-3738
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Amway Says it Was Unnamed Donor
To Help Broadcast GOP Convention

Democrats to File Complaint Alleging lllegal Corporate Contribution

By Ruth Marcus
‘Wanhaogton Past Stafl Writer

Amwzy Corp., which has given
millions of dollars to Republican
causes, said yesterday that it is the
unnamed corporate dongr that gave
the San Diego tourist bureap 31.3

millien to help sir coverage of the-

GOP convention next month,

The Democratic Nations} Com-
mittee said it would fle a complamt
with the Federal Election Commis-
smn accusing the GOP of accepting
lllegai corporate contributions.

"Amway, which selis household
products through distributors

the country, is a long-
time supporter of the GOP. In 1984
Amway gave $2.5 millicn—a record
sum in pecenr American

eration of GOP-TV, the
television operaiion thar will be pro-
duckig the copvengion coverags.
Ay founder Richard DeVos is
aléo & hacker of presumpeive Repub-
lican presidential pomines Robert §.
Dole. Dole last week attended 2
fund-raer i Detroit to bonor De-
Vog that ratsed 83 milfion for Victo-
ry "986. the party’s compeizn o clert
Dole and ocher GOP capdidares o
Norember. Dole o3t with DeVes,
wio owns the Ovisado Magic bes-
Torthall team, ar the Easeern Comber-
ence fizsls tiis year.

o produce its GED coRVEntion cover-
age, to be aired oo Pat Robertson's
Family Chaonel. Barbour said he
wanted 1o et viewers have ax “unfil-
tered” look at the cooveption, one
that would be a “ceieheation of Re-
publican ideay and achieverments.”
Barbour said the pasty, through
its convention conunittee, was pay-
ing most of the cost of producing the
broadeagis, which also will be shown
on two other cable petworks. But be
Visitors Bureau was picking up the
$1.5 million coat of purchasing the

air tume.
Officials at the Republican Nation-

al Committes and the convention bu-
reatt said it was legitimate for the
burezu to poy for the air time be-
auset!wshawsa.lsownuidhelpm
mote San Diego as 2 tourist desting-
ton, Sai Giametts, vice president of
community relations for the conven-
tion burew, said the group was so-
biciting corporate donations. He said
it already had picked vp $1.3 million
from a company that had approached
it and volunteered to pay the cosia,

Aprway yesterday confirmed thag
it was the anomymous dovor, In a
statamnastmght.Ammywd:t
“views this support as a public ser-
vice and is proud to be 3 part of mzk-
ing this impottant event available to
the American publie.”

RNC and Doie campaign officisls
defended the decizicn to have the
funding dopz by Amsay and other
companies through the coaventioh
burean.

“It is our understanding that thiy
project has been approved by RNC
counsel, and we support endesvors
which seek 0 fncrease Americars'
awareness of 2od nvelvement in the
process of democracy,” said Dole
deptty press secretary Christing
Marvin

RNC peeas secretary Mary Liead
Crawford scimowledged that the
RNC aeeved potei] costriators
w0 the commsation e,

“Lota of prople ksew that we
wese phidaing to 4o tee =l lots of
people ek, Cae, i there woy war |
cosn belp? find whes the San Diego
Convrtios o Viatoes Rrremn de-
cided that they wented to tsieviae i,
we told thont people wheo were k-
mg v, Vou muight wamt to tik o
the Sen Diego Convention and Viss
tors Bavean,” ™ she said

Despocrats argued that the money
was an iflegal cogporate donation to
promote the party’s message and
Dohamyfmmmdmt.‘lt’s
illegal and it’s wrong,” said DNC
commgmications divectsr David Ei-
@mhm”mmmmgm

mercials on Pat Roberteon's TV sta~
tion.”

Campaign watchdog groups ac~

cused the RNC of essentially laun-
dering a corporate dowation through
the visitors bureau.

Amway could have donated the
money directly to the party. But un- |
der federal election law the RNC
would then have had to dip into its
pot of contyibartions from individuals
to pay for part of the air time. The
RNC is running short of such funds;
its latest campaign spending report
showed it had abowt $260,000 in
such cash when its debts were taken
into atcount. '

“It's a new way of Iaundermg

“Tt's gutrageous,” said Charles
Lewia, executive director of the
Canter for Public Integrity. “You
have a private corporstion launder-
ing money thm:gh 2 quagi-public en-
tity for pacdsan purpases. ... [t'sa

wink-snd-ned exercise by the Re-
publican Party, by the corporation
involved and by this tourist bureaw.”

Amway has been the subject of In-
vestigations. by the 1.5, and Canadi-
an goverments. The Federal Trade
Cotmission determined in 1979 af-
ter a probe that its Muiti-eve! mar-

FOR MORE IFORIATION i
To rend a corporate profile of
Amespay Corpr, clich on the chove
sysabod on the front page of The
Pozt's Wovid Wide Web site at
hispsfanovs.washinglonhost.com
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Nation in Brief

Show on GGP convention
gets funding from Amway

ASSGCIATED PRESS

WASHINGTON -~ Amway Corp.
said yesterday that it had donated
$1.3 million to the Szn Diego Con.
vention and Visitor's Bureau o help
fund a Republican cable television
show the party plans to produce and
air during its convention.

The corporarior, a longtime gen-
erous giver 1o the GOP, will be back-
ing the show featuring rising GOP
political stars es “reporters.,” Am-
way spokeswoman Kim Bruyh con-
firmed. The show will be carried
Aug. 12 1o 15 from San Diego on the
Family Channel, owned by 1988 GOP
presidential candidste Pat Robert-
50T,

Democrats criticized the plan 0 _
use corporate and convention bu-
rean funds for a political party oper-
ation. They argued that it sppeared
1o violate federal election law pro-
hibiting corporations from paying
for party communications. Bui GOP
Chairman Haley Barbour, who in
announcing the television show
plans had not revealed the behind-
thescenes corporate funding, de-
fended the GOP use of San Diego
convention authority dollars.
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Amway Behind
Money to Put
GOP Convention
on Cable TV

By TONY PERRY
TIMES STAFF WRITER

AN DIEGO—Amway Corp.

confirmed Thursday that it

donated $1.3 million so the
Republican Party can provide “un-
filtered” coverage of its convention
next month on cable television, a
plan Democrats intend to challenge
before the Federal Klection Com-
mission as illegal.

Amway gave the §1.3 millien to
the San Diego Convention and Vis-
itors Bureau an the condition the
bureau use it to purchase prime-
time viewing hours on televange-
list Pat Robertson’s Family
Channel during the GOP conven-
tion. The time will be used for
party-coordinated coverage of the
Aug. 12-15 convention, telecasts
the Republicans are calling
GOP-TV,

The Democratic National Com-
mittee charged Thursday that the
arrangement was just a way to get
around a federa} ban on corpora-
tions buying television time for
political parties. ““This is a blatantly
illegal cantribution to the Republi-
can National Committee,” said
spokeswoman Amy Weigs Tobe.

Byt Republicans insisted that
since it was the convention and
visitors bureau, not Amway, that
paid the Family Channel, the
arrangement is “perfectly
appropriate.”

“The Democrats are probably
kicking themseives that they don't
have the same opportunity (at their
Aug. 26-29 convention in
Chicago)." said Republican
spokeswoman Mary Crawi{ord.

Amway, the privately held Ada,
Mich.-based company which sells |
400 products and services world-
wide, has long been a major con-
tributor to the GOP. In 1994,
Amway donated $2.5 million to the
Republican National Committee,
the largest corporate political con-
tribution in American history.

GOP-TV telecasts will include
nightly caverage from the floor and
friendly interviews with Republi-
can leaders by Republican inter-
viewers, This is the first time such
coverage has been attempted.

Haley Barbour, chairman of the
Republican National Committee,
said the party's coverage will pro-
vide a view of the convention that
is “unfiltered” by the networks.

Reint Reinders, the convention
and visitors bureau president, said
he views the GOP-TV coverage as
“a wonderful way to showcase San
Diego ag an aggressive, next-
century kind of city.” He said he .
expects the political coverage to be

- mixed with “vignetteg showing

how beautiful San Diego is and
what a wonderful family vacation
spot we've become.”
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Democrats cite $1.3 mﬁhon donation as possﬁ)ly illegal

ASSOCIATED PRESS
Amway Corp. said yesterday it

had donated $1.3 millicn to the San -

Diego Convention and Visitors Bu-
reau to help fund a Republican ca-
ble teievision show that the party
plans to produce and air during its
convention.

The Ads, Mich.-based corpora-
tion, a longtime generous giver to
the Republican Party, will be back-
ing the show featuring rising GOP
political stars as “reporters,” Am-
way spokeswoman Kim Bruyn
confirmed.

The company will issue a more
compiete statement later, she said.

The show will air Aug. 1215
from San Diego on the Family
Channel, which is owned by 1988
GOP presxdenna,l candndate Pat
Robertson.

Democrats immediately crit-
icized the plan to use corporate
and San Diego convention author-
ity donations to pay for & political
party operation. They argued that

it appeared to violate federal elec-

tion law prohibiting corporations
from-paying for party communica-
tions.

“Well, it is a contribution from a
corporation, in this case a corpora-
tion partially financed by taxpav-
ers that will go to pay for Republi-
can infomercials,” Democratic
National Comrittee Chairman
Don Fowler said yesterday on
CNN. “it’s clearly illegal”

The show will air
Aug. 12-15 from San
Diego on the Family
Channel, which is
owned by 1988 GOP
presidential candidate
Pat Robertson.

But GOP Chairman Haley Bar-
bour, who in announcing the tele-
visign show plans had not revealed
the behind-the-scenes corporate
funding, defended the GOP use of
San Diego convention authority
dollars.

“It's very appropriate for them
to want to send this out to the
American people and showcase
San Diego,” Mr. Barbour said.
“We're tickled to death that they're
doing it”

Amway, a leading “multilevel”
marketer that uses independent
distributors and part-time sales-
people to sell household products,
has a history of contributing heav-
ily 1 the Republican Party, ac-
cording to reports on file with the
Federal Election Commission.

In April alone, the RNC'’s “soft
money” accounts from unre-

stricted corporate and other dona-
tisns garnered about $5.7 million,
according to the FEC. One of the
TWO IT0st generous givers was Am-
way, which donated $256,000.

On Wednesday, Mr. Barbour
held a news conference to an- -

nounce that the San Diego Conven-
tion Center and Visitors Bureau
would foor most of the air-time bill,
giving $1.3 million to the Family
Channel and $125,000 to the USA
network. But he didn't mention
any corporate sponsors.

The Washington Post, in its edi-
tions yesterday, reported that a
then-unnamed corporate donor
was picking up the tab. A spokes-
man for the visitors bureau toid
the paper that it had been ap-

proached by a corporation and of- |

fered the $1.3 million.

The
cotnmercial-free from 9 to 11 p.n.
EDT from the San Diego conven-
tion site, and will also be seen on
the USA cable network from 7 to
7:30 am. EDT weekdays. Both
channels are among the most-
common cable channels avaiiable,
with a combined audience of 65
million households, Mr. Barbour
said.

Featured programming will in-

clude live interviews with party-

leaders and grass-roots activists,
as well as people from San Diegc
who are helping with the conven-
tion, he said.

GOP show will air !
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Amway underwrites GOP-TV

By Gerry Braun
STAFF WRITER

July 26, 1996

Amway, the mammoth direct-sales conpany and 2 major donor to conservative causes, is the source of
the $1.3 million the San Diego Convention and Visitors Bureau will use to underwrite nightly television
coverage of the Republican National Convention.

The Michigan-based company announced its role in the unusual funding agscement yesterday, prompting
the Democratic National Committee to suggest that the worldwide distibutor of cleaning products was
laundering campaign funds.

A spokesman for the Democvats said party attormeys soon wouid file 2 complaint with the Federal
Election Cammussion alleging that ConVis and Amway were ilegally funneling & corporale contribution
to the GOP under the guise of promoting San Diego as a tounst destination.

The Amway money is being used by ConVis to buy time on The Family Chanuel for five nights of
conventicn coverage prodused by GOP-TV, the party's television operation. The channel is controlled by
the Rev. Pat Rebertson, founder of the Christian Coalition, and the convention wili bump his show, "The
700 Club."

The GOP-TV production is designed to circumvent network coverage by hewing closely to the
convention program. GOP and ConVis officials contend it will also promote San Diego to a national
audience, but Democratic officials were not persuaded by that argument.

"What we're seeing is a large and illegal corporate contribution to the Republican Party to pay for a long
senes of infomercials on Pat Robertson's television station,” said David Eichenbaum, communications
director for the Democratic National Committee

Sal Giametta, the vice president of community affairs for ConVis, defended ihe deal as "entirely within
the law and appropriate.” A San Diego attorney who advised ConVis in the matter did not return a
telephone call,

Haley Barbour, chairman of the Republican National Commitiee, also defended the deal as appropnate
for ConVis and said, "We're tickled to death that they're doing "

Reverberations from the deal were feit at City Hall. whare Councilmen George Stevens said the deal
made no business sense for ConVis, 2 quasi-public agency subsidized by the city. Aides to Mayor Susan
Golding said the mayor was not familiar with the arrangement and wouid not comment.

ConVis still must raisc another $125.000 10 fulfill a second obiigation to the (3P underwriting five days
of half-hour moming broadcasts on the USA Network. Giametta said a second sponsor has not been
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found and is not being solicited

“The reality is this is a very high-profile event, much like a Super Bowl or World Series, and once it gets
out in the advertising commiunity that the opportunity is out there, we expect to get some calls,” Giametta
said. "I don't expect this i a problem."

Amway said in a statement it understood the visitors bureau "intends to purchase advertising in
conjunciion with the cable casting of the Republican National Convention and its proceedings.”

"Amway views this support as a public service and 15 proud to be a part of making this impaortant event
available 10 the American public,” the statement continued.

Amway's role in the convention coverage is not surprising, in that the GOP-TV studios were built two
years ago with a $2.5 million contribution from Amway President Richard DeVos and his family.

The company, which ranks among the nation's 25 largest privately held firms, uses 2.5 million distributors
1o sell 400 commercial, home care, nutrition and personal care products in 75 countries Competitors
inciude Avon, Herbalife and Mary Kay.

Unlike those companies, however, Amway has a high profile in political and religious circles. It has
coutributed to Newt Gingrich's campaign committee and to previous "soft money” accounts aiding
Republican cavses It was descnibed by (/8. News & World Report last year as one of the nation's largest
companies with strong Christian leanings.

People For the Ametican Way, a group that monitors conservative politics, included Amway and the
DeVos family in a recent study subtitied "Right-Wing Foundations and American Politics.”

Amway "has been a key funder of the far-nght movement over the years,” said the group's vice president,
Michael Hudson.

Most recently, Hudson said, Amway became a financial backer of the Virginia-based "Of the People.”
The organization is promoting parental-rights legisiation in Congress and a Colorado ballot initiative
establishing that parents have exclusive authonty over the upbringing. values, discipline and education of
their children. :

DeVos sits or has sat as a director of a number of conservative organizations, including the Free
Congress Foundation, the Federalist Society for Law and Public Policies Studies, the National Legal
Center and Council for National Policy, according to the study.

Giametta said ConVis is proud to work with Amway, “s respectable business that a lot of people
subscribe to and benefit from *

The financial details of the agreement were criticized yesterday by Stevens, who said he believes the §1.3
million should be spent at another time. The convention will be held Aug. 12-15.

"We're already in the spotlight,” said the councilman, a Democrat. "You can't tatk about the convention
without saying ‘in San Diego,' just like you can't say 'the Olympics' without saying 'in Atianta.' "

Noting that the city manager's hudget anticipates a $9.7 million subsidy of ConVis in this fiscal year.
Stevens said: "1 don't want this city to subsidize an organization, when we're strapped for dollars
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ourselves, then take $1.3 million and spend it at this particular time, the time of the Republic National
Convention.” :

 Meanwhile, Benjamin Haddad, Golding's chief of staff, stated in 2 memo that his boss was unaware of the
agreement until a reporter asked her office about it Wednesday afternoon.

Haddad's memo to City Manager Jack McGrory asks for "additional facts regarding the transaction” and
g briefing “describing any legal opinions and an analysis of this arrangement.”

MaryAnne Pintar, the Republican mayor's press secretary, said Golding "does not have enough
information yet" 10 pass judgment on the agresment.

Steve Erie, a professor of politica] science at UCSD, criticized the donation, calling it money laundering
designed to get arcund the reporting requiremnents of federal election law,

"1t looks (0 me as if this is just a side payment to keep the Chostian Coalition under the GOP tent,” he
said yesterday, "Why would you do it when you've already got gavel-to-gavel coverage with C-SPAN? Is
it because C-SPAN is niot doing the infomercials?

“We used to call it payols,” Erie said. "My jaw dropped when [ read this in the newspaper. In 20 years of
watching these things professionally, 1 have never seen anything like it. a deal of this magnitude ”

Staff writers Phil LaV¥elle and Kathrya Balint coniributed (o this report.,
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